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Presenter�
Presentation Notes�
There is some animation.  Select “Slide show, view show” to see.�



Rail and Bus Status
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Background

Existing Light Rail

Commuter Rail

Airport Line

2007 
Extension

Several Potential 
Track Combinations 

Studied
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Major Rail 
Alternatives

200 West

400 West 
via 

700 South

200 South

400 South

Red is preferred 
pending ridership & 

traffic impact analysis
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General Site 1 : 
200 South / State

Significant 
Transit Centers

General Site 2: 
400 South / Main

Bus routes 
increasingly 
converge on 
200 S / State

Buses needed to 
serve Commuter Rail

Core area investment for 
passenger amenities is warranted

Presenter�
Presentation Notes�
Site 1:  200 South / State intersection

Extremely high bus routing efficiency. 

No delay for riders.

Reduced bus delay means fewer visible buses.

Minimal construction

Can remain a permanent site, or easily move to a high investment site later.

Connection to rail is good, but other option is better.



Routing through this intersection, or the one just north, will be more efficient for UTA than nearby interior block intersections.  

Within the circle, the inefficiency of interior block intersections is expected to be minor, and benefits gained may offset the efficiency lost.�



Downtown Circulation



Traits of Good Circulation

– Recognizable
– Frequent (3-5 minute service)
– Logical corridors
– Easy payment

• Low cost or free fare

Presenter�
Presentation Notes�
Recognizable: Transit can compete more effectively for short trips traditionally served by walking or auto if it the path it will take is obvious or easy to discern.  Branding with a “red line, green line”, and maps at stops showing the red, green path will accomplish this.

Frequent:  People are often very willing to wait for transit when commuting to downtown from suburbs, but a short trip is supposed to be “short”, so they need confidence they can “walk right on”.  Effective circulation should shoot for 3-5 minute headways.

Logical:  Corridors should consider the market that needs circulation, and the places those people will be going.

Low, simple fares:  The slightest impediment can turn many short trips away.  Branded vehicles should be free, or fares should be nominal and quickly and easily collected (perhaps with many via smart card).�
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Circulation 

Using Light Rail 
Tracks

Outer Loop

Inner Loop



Branded Bus Circulation



Mixing Branded with 
Regular Service

Branded 
vehicles serve 
only the “red 

corridor”

Regular routes 
turn on “red 

corridor” signs

Mixing achieves high frequency efficiently.
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Potential 
“Branded Corridors”

Hotels to 
conventions, 

shopping, 
Temple Square

Connects
offices to

restaurants

Transit 
Center 

Connector



Downtown Fare 
Concepts
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Fare Concepts

Consider replacing with 
low cost or free corridors

If you get on 
and off a train 
in this space, 

it’s free.

Existing
Free
Fare
Zone

If you use a 
branded circulator, 
it’s low cost or free.



Questions for 
Consideration

1. Which corridors need supplemental 
circulation?

2. What destinations should be 
included in a free or low fare area?
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